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vINTISARI 
Penelitian ini bertujuan untuk mengetahui seberapa jauh pengaruh 3 atribut 
wisata yaitu perceived differences culture, perceived safety, perceived convenient 
transportation terhadap kepuasan dan kepercayaan wisatawan, serta pengaruh 
kepuasan dan kepercayaan wisatawan terhadap destination loyalty. Candi 
Prambanan dijadikan sebagai destinasi wisata yang diteliti dengan jumlah 
responden 200 orang dari wisatawan nusantara yang pernah berkunjung ke Candi 
Prambanan. 
Dalam penulisan tesis ini, peneliti menggunakan pendekatan kuantitatif 
dalam satu kali waktu pengambilan data (cross-sectional design) melalui 
penyebaran kuesioner online. Teknik sampling yang digunakan adalah 
convenience sampling. Kemudian pengolahan data menggunakan SPSS 20 dengan 
frequency distribution, analisis faktor, crosstabulasi, dan tiga kali pengujian 
menggunakan regresi linier berganda. 
Dari hasil pengujian tersebut, didapatkan bahwa terbukti destination 
loyalty dipengaruhi secara signifikan oleh kepuasan dan kepercayaan wisatawan 
terhadap Candi Prambanan sebagai destinasi wisata. Perceived differences 
culture, perceived safety, perceived convenient transportation berpengaruh positif 
juga terhadap kepuasan dan kepercayaan wisatawan yang berkunjung ke Candi 
Prambanan.selain itu, wisatawan yang tidak puas cenderung tidak loyal pada 
obyek wisata Candi Prambanan dan wisatawan yang puas cenderung akan loyal 
pada obyek wisata Candi Prambanan dan wisatawan yang tidak percaya 
cenderung tidak loyal pada obyek wisata Candi Prambanan dan wisatawan yang 
percaya cenderung akan loyal pada obyek wisata Candi Prambanan. 
Kata kunci : perceived differences culture, perceived safety, perceived 
transportation loyalty, kepuasan, kepercayaan, destination 
loyalty
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ABSTRACT 
This research is purposed to understanding the significance of three 
tourism attributes influence consist of perceived differences culture, perceived 
safety, perceived convenient transportation toward the tourist’s satisfaction and 
confidence, and the influence of tourist’s satisfaction and confidence toward 
destination loyalty. Prambanan temple is being a tourism destination that 
researched with the number of respondents as much as 200 persons from domestic 
tourists who has visiting to Prambanan Temple. 
In this thesis, the author is using quantitative approach in one time of data 
collection (cross-sectional design) through distributing an online questionnaire. 
The sampling technique that used is convenience sampling. Then the data 
processing is using SPSS 20 with frequency distribution, factors analysis, cross-
tabulation, and three time test that using multiple linier regressions. 
From this test, gained that there is proofed the destination loyalty is 
significantly influenced by tourist’s satisfaction and confidence toward 
Prambanan Temple as tourism destination. Perceived differences culture, 
perceived safety, perceived convenient transportation is positively influenced 
toward tourist’s satisfaction and confidence who visiting Prambanan Temple. 
Besides that, the tourist who are unsatisfied is tending disloyal to Prambanan 
Temple as tourism object and the tourists who are under-confidence is tending 
disloyal to Prambanan Temple as tourism object and the tourists who are 
confidence is tending loyal to Prambanan Temple as tourism object. 
Keywords: Perceived Differences Culture, Perceived Safety, Perceived 
Convenient Transportation Loyalty, Satisfaction, Confidence, 
Destination Loyalty 
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